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Bachelor Thesis from the year 2010 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1.7, University of Applied Sciences
Saarbricken, language: English, abstract: Neuromarketing is the current discipline that generates new hope
and excitement at the enterprises for understanding how the consumer works and how to make him buy their
products. The meanwhile popular term “Buy button” is supposed to be located in the human brain and enable
to make people buy when “engaging” it. Apart from this probably utopian intention it is certain that findings
of the neurascience has been very helpful for the marketing-oriented research work and thus for the
marketing practice. In the huge range of products brand preferences are getting more and more important for
producers as well as for consumers. For decades market research institutions, and companiestry to give an
answer to the question how brand preferences arise and whether they can be influenced. But the classical
market research methods provide an increasingly distorted image of the results as meanwhile consumers
understand the goal's of the survey and therefore give matching instead of honest and spontaneous answersto
the questions of the interviewer. In contrast to that the neuromarketing applies instruments of the brain
research and can thus see what is going on in the brains of the respondents while being interviewed.This
paper deals with the application of current findings of neuromarketing to the emotionalization of brands. As
an example for this intention the author has chosen the color cosmetics market as such purchases are highly
emotional. Not even the economy crisis was able to change the fact that the total sales of the cosmetics and
toiletries market has been rising over the past years. Women still enjoy buying color cosmeticsin order to
embellish the everyday life by indulging themselves and keeping up their appearance for the sense of well-
being. Hence many people talk about the so-called “Lipstick Effect” which has been arisen from a strange
theory of Leonard Lauder, head of the cosmetic group Estee Lauder. He claimed that there is a coherence
between the sales of color cosmetic articles (especially the lipstick) and a cyclical downturn which will be
proven by the current figures of the cosmetic market.
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From reader reviews:
Michael Moore:

What do you concerning book? It is not important along? Or just adding material when you require
something to explain what the one you have problem? How about your extratime? Or are you busy
individual? If you don't have spare time to perform others business, it is gives you the sense of being bored
faster. And you have extratime? What did you do? Everybody has many questions above. They must answer
that question simply because just their can do this. It said that about book. Book is familiar in each person.
Yes, it is proper. Because start from on pre-school until university need this Definition of brand preferences
by means of the Limbic® Tool: A neuromarketing-oriented approach for the demonstration of brand
preferences within the color cosmetics market to read.

Sandra M aes;

Information is provisions for folks to get better life, information currently can get by anyone on everywhere.
The information can be a knowledge or any news even an issue. What people must be consider while those
information which isinside former life are challenging be find than now's taking seriously which one works
to believe or which one typically the resource are convinced. If you receive the unstable resource then you
have it as your main information you will have huge disadvantage for you. All of those possibilities will not
happen throughout you if you take Definition of brand preferences by means of the Limbic® Toal: A
neuromarketing-oriented approach for the demonstration of brand preferences within the color cosmetics
market as the daily resource information.

Rosemary Lilly:

Why? Because this Definition of brand preferences by means of the Limbic® Tool: A neuromarketing-
oriented approach for the demonstration of brand preferences within the color cosmetics market is an
unordinary book that the inside of the reserve waiting for you to snap the idea but latter it will surprise you
with the secret the item inside. Reading this book adjacent to it was fantastic author who write the book in
such remarkable way makes the content on the inside easier to understand, entertaining method but still
convey the meaning fully. So , it is good for you because of not hesitating having this any more or you going
to regret it. Thisbook will give you alot of advantages than the other book include such as help improving
your talent and your critical thinking way. So , still want to hold up having that book? If | have been you |
will go to the publication store hurriedly.

Cody Chenault:

That reserve can make you to feel relax. Thisbook Definition of brand preferences by means of the Limbic®
Tool: A neuromarketing-oriented approach for the demonstration of brand preferences within the color
cosmetics market was colorful and of course has pictures around. As we know that book Definition of brand



preferences by means of the Limbic® Tool: A neuromarketing-oriented approach for the demonstration of
brand preferences within the color cosmetics market has many kinds or variety. Start from kids until
adolescents. For example Naruto or Investigator Conan you can read and fedl that you are the character on
there. So, not at all of book tend to be make you bored, any it offers you feel happy, fun and chill out. Try to
choose the best book for you and try to like reading that will.
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